
Welcome!
Tell us in the chat what community and unit

you’re from!

Example: Beacon Pack 1



Introduction
• Understanding Social Media
• Creating a Social Media Strategy
• Best Practices for Social Media
• Hands-on Training and Practice
• Conclusions & Resources



Understanding Social Media
• Why is social media important for Scouting volunteers?

• Communication
• Community Building
• Engagement
• Information Sharing
• Recruitment 



Understanding Social Media
• Common Social Media Platforms and Their Features



Creating a Social Media Strategy
• Defining your goals & audience

• Choosing the right social media platforms

• Creating a content plan

• Setting guidelines for engagement

• Measuring success



Best Practices for Social Media
• Tips for creating engaging content:

1. Use high-quality photos and videos
2. Highlight individual Scouts and leaders to 

personalize your content
3. Share updates of upcoming events/activities to

keep your followers informed
4. Share stories and anecdotes to add a personal 

touch to your content
5. Use hashtags to increase the reach of your

posts to attract new followers #cubscouts



Best Practices for Social Media



Best Practices for Social Media
• Posting Frequency & Timing 

• Responding to comments & messages

• Protecting the privacy and safety of Scouts

• Avoiding common social media mistakes
• Posting controversial or divisive content
• Failing to proofread your content
• Failing to respond to comments and messages
• Posting content that is irrelevant 



Hands-on Training & Practice
• Setting up social media accounts 

• Facebook pages & groups
• Instagram – linked with Facebook! 

• Creating & scheduling content

• Interacting with followers

• Reviewing and analyzing metrics



Hands-on Training & Practice
• Facebook 

• How to make a post
• Public Page Events
• Private Parents Page
• Online Advertising

• ChatGPT – www.chat.openai.com/
• Instagram
• BeAScout.org
• BSA Branding
• ghvbsa.org/membershipforvolunteers



Hands-on Training & Practice - Instagram



Social Media and… Popcorn!

• Create a social media plan

• Use eye catching visuals 

• Share your story 

• Encourage sharing

• Offer incentives 



Questions?



Conclusion
• Social media is one tool in your tool box.
• Make a plan. 
• Practice by doing 
• Find that social media savvy parent 
• Start today! 



THANK YOU!
• Jon Whitaker, Field Director: jon.Whitaker@scouting.org

• Eric Louis, Field Manager East: eric.louis@scouting.org

• Kim Gifford, Field Manager West: Kimberly.Gifford@scouting.org

• Betheny Mills, Development/Marketing Director: Betheny.Mills@scouting.org

• Dan Conniff, ASE/COO: Daniel.Conniff@scouting.org

More helpful emails:
• GHV.Support@scouting.org
• GHV.Service@scouting.org
• GHV.Registration@scouting.org
• GHV.Popcorn@scouting.org
• GHV.Camping@scouting.org


